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BALL CAP LINER
T h e  B a l l  C a p  L i n e r  i s  t h e  m o s t  c o m f o r t a b l e  a n d  a d va n c e d 

b a s e b a l l  h e a d  p ro t e ct i o n  o n  t h e  m a r ke t .  T h e  b a s e b a l l  h e a d 

p ro t e ct i o n ,  B a l l  C a p  L i n e r ,  i s  a  p a t e n t e d  d e s i g n  t h a t  i s  n o t 

o n l y  s t ro n g  b u t  s l e e k . 
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01  /  LO G O  SP E C I F I CAT I O N S



L O G O  U S AG E



SAFE ZONE
Gray  a rea  ind ica tes  sa fe  zo ne.  O ther  g rap h ic a l  and 

v isua l  e lements  can  be  sa fe l y  p o s i t io ned  up  to  the 

ad jo in ing  dot ted  a rea.

CLEAR SPACE
The  c lear  space  around  the  l o go  i s  d ef ined  by  the 

w id th  o f  the  l e t te r  “B ”  i n  Ba l l .  Th is  a rea  m ust  b e 

kept  f ree  o f  a l l  g raph ic  and  v isua l  e l em ents .

MINIMUM SIZE
For  l eg ib i l i t y  purposes ,  o ur  l o go  sho u l d  never  b e 

sma l le r  than  1  i nch.
M in imum s i ze :  1  i nch

x  =  w id th  o f  "B "  in  Ba l l  Cap  L iner

L O G O  C L E A R  SPAC E



L O G O  VA R I AT I O N S



S O C I A L  I C O N



DO NOT: POSITION

Do  not  res i ze  o r  ch ange  p o s i t io n  o f  any 

e lements  o f  the  l ogo m ar k .

DO NOT: SHADOW

Do  not  app ly  any  d ro p  shad ow o r  g l ows 

beh ind  the  o r ig ina l  l o go.

DO NOT: FONTS

Do  not  use  any  o the r  font ,  no  mat te r  how  c lose  i t 

m i ght  l ook  to  the  o r i g i na l  l ogo.

DO NOT: WHITE BOX

Do  not  pos i t i on  the  l ogo  w i th i n  a 

w h i te  box  ove rpr i n te d  on  a  busy  o r 

dark  background .

DO NOT: SIZE

Do  not  squ ish  o r  s t re tch  the  l ogo.  In  most 

p rograms ,  ho ld ing  down  the  SH IFT  key  a l l ows  fo r 

p ropor t iona l  res i z ing .

DO NOT: SMALL SCALE

Do  not  sca le  the  l ogo  to  l ess 

than  1  i nch.

/  inc o r rect  us age

Min imum s i ze :  1  i nch

L O G O  R U L E S

BALL CAP LINER



02  /  T YP E FAC E S



These  typefaces  shou ld  b e  used  in  a l l  o f 

Ba l l  Cap  L iner 's  communic at io ns  to  rep resent 

a  cons is tent  v i sua l  i den t i t y .  Th is  inc l ud es 

promot iona l  mater ia l s ,  ad ver t i s ing ,  p r in ted 

and  d ig i ta l  co l l a te ra l .

Teko  can  be  down loaded  fo r  f ree  th ro ugh 

Goog le  Fonts .

The  Bar low  Condensed  Fam i l y  c an  b e 

down loaded  fo r  f ree  th ro ugh  Go o g l e  Fo nts .

H E A D L I N E

A B C D E F G H I J K L M
N O P Q R S T U V W X Y Z

a b c d e f g h i j k l m
n o p q r s t u v w x y z

T E K O

WHEN TO USE

Teko  c an  b e  used  fo r  head l i nes  i n  a l l  c aps .  I t  c rea tes 

ad equate  op t i ons  fo r  p r imar y  head l i nes  on  p r in ted  and 

on l i ne  p iec es .

HE ADL INE  TR ACK ING  50

H E A D L I N E

A B C D E F G H I J K L M
N O P Q R S T U V W X Y Z

B o d y  C o py

a b c d e f g h i j k l m
n o p q r s t u v w x y z

L A T O

WHEN TO USE

La to  i s  a  web  sa fe  fon t  tha t  c an  b e  used  spec i f i ca l l y 

f o r  b rand  d oc uments ,  e -b las ts ,  and  web  d es ign.

WHEN TO USE

The  Bar l ow  Cond ensed  fami l y  f ea tu res  18  d i f fe ren t 

we igh ts  p lus  i t a l i c i zed  ve rs ions .  Ba r l ow  Cond ensed  can  be 

used  rang ing  f rom s ta t i oner y ,  web s i te  d es ign ,  b rochures , 

and  a l l  f o rms  o f  genera l  c o r respond enc e . 

P RIM ARY  T YP EFACE

SECO NDARY  T YP EFACE

WEB SAFE  FO NT

Body Copy

A B C D E F G H I J K L M
N O P Q R S T U V W X Y Z

a b c d e f g h i j k l m
n o p q r s t u v w x y z

B A R L O W  C O N D E N S E D  M E D I U M

T YP E FAC E S



03 /  C O LO R  PA L E T T E



C O LO R  PA L E T T E

BLACK

C 7 2  M 6 6  Y 6 5  K 7 5

R 3 1  G 3 1  B 3 1

# 1 F 1 F 1 F

LIGHT GRAY

C 1 7  M 1 3  Y 1 3  K 0

R 2 0 9  G 2 0 9  B 2 0 9

# D 1 D 1 D 1

WHITE

C 3  M 2  Y 2  K 0

R 2 4 4  G 2 4 4  B 2 4 4

# F 4 F 4 F 4

PANTONE RED 

P A N T O N E  1 8 0  C 

C 1 7  M 9 0  Y 8 9  K 6

R 1 9 4  G 5 9  B 5 1

# C 2 3 B 3 3

BURGANDY

C 2 6  M 1 0 0  Y 1 0 0  K 2 8

R 1 4 7  G 2 6  B 2 9

# 9 3 1 A 1 D



04 /  G R A P H I C  E L E ME N T S



The  use  o f  the  b rand 's  c o l o r  p a l e t te  i s  essent ia l .  Geometr i c  shape s 

can  be  used  th rough o ut  p r in t  c o l l a te ra l  o r  d ig i ta l  l ayout . 

Opac i ty  L eve l s :  100%  |  50% |  20 %

Iconograph i c  s ty le  tha t  can  be  used  to  represent 

Ba l l  Cap  L i ne r  th roughout  p r in t  o r  d ig i ta l  co l l a te ra l . 

I cons  a re  composed  o f  bo ld ,  c lean  l i nes .

Us ing  th in  l i nes  c re ates  a  m o d er n  fee l  to  the 

b rand .  The  l i ne 's  we ight  i s  0 .5  p o in ts .

G R A P H I C  E L E ME N T S  +  I C O N O G R A P H Y  ST YL E



05 /  B R A N D  A P P L I CAT I O N



STAT I O N E RY



B R A N D  P R O D UC T



B R A N D  A P PA R E L




