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Foreword

This is the language we will use to communicate
the values outlined for Buddha Bowl. Our language
is crafted to reach the necessary audiences, and
transform their interest into action. All published
content will adhere to these standards in order to
support brand pillars and core values. By sticking

to these guidelines, we will ensure all internal and
external communications remain consistent with

Buddha Bowl's standards and persona.

Mission Statement

Our mission is to reconnect people with their food.
We will show our audience how to rethink the way

they approach eating. We infuse original recipes,

natural ingredients, and creative culinary action to
fuel lifestyle in the form of delicious food. We believe

that food should propel people, not slow them down.
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Ingredients

Preparation. Healthy.
Flavorful. Local.
Treatment. Fresh.
Preparation.




Healthy Living

Foodies. Active.
Fuel. Mind-Body.
Equilibrium.
Modern.




Dining Experience

Natural. .
Customizable.
Express.

Affordable.
Personal.

\'-;.;L\u

That is also why our ordering scheme is expedited.
We want to provide our guests quick access to their
food (even during the dinner / lunch rushes) so they

can spend more time enjoying it. Our expressoriented

ordering scheme is a highlight of this brand pillar.
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Vibrant

Knowledgeable




Confident

Enlightened

Great dining is something
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CORE VALUES




03. Core Values

Discipline

Health




03. Core Values

Convenience

Cleanliness




LOGO SPECIFICATIONS
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05. Logo Specifications | Primary Logo

The primary logo placement on white or lightly colored printed materials should

be prioritized. These are examples of appropriate primary logo applications.

BUDDHA
BOWL

Fresh Tuna
s4.5

o0 s e cones a Labori ipmam.
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05. Logo Specifications | Secondary Logo

The secondary logo is used for instances wherein the logo is placed over an
image or richly colored background, because the primary logo would not
supply sufficient contrast. These are examples of appropriate secondary logo
applications. Avoid placing the secondary logo on light backgrounds that
hinder its legibility.

BUDDHA
BOWL







https://www.buddhabowl.com/

BUDDHA
BOWL
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05. Logo Specifications | Logo Clear Space

x = The bowl within the logomark.

Safe Zone

The gray area indicates the safe zone. Other graphical
and visual elements can be safely positioned up to the

adjoining dotted area.

-
@ : For legibility purposes,
: Buddha Bowl's logo
BUDDHA : minimum size is 1 inch height.
BOWL

Clear Space

The dotted area indicates the clear space, which is
defined by the height of Buddha Bowl's bowl logomark
(sans the enclosing circle). This area must be kept free

of all visual elements.
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05. Logo Specifications | Incorrect Usage

These are examples of incorrect logo usage and elements. Please do not do

apply any of the following treatments to any Buddha Bowl brand applications.

DO NOT Reposition any elements within the logo.

@ BUDDHA
BOWL

DO NOT alter any elements within the logo.

-

BUDDHA
BOWL

DO NOT stretch the logo, hold shift while scaling.

&

BUDDHA
BOWL

DO NOT change the word mark into another font.

o

BUDDHA
BOWL

DO NOT add drop shadow or effects to the logo.

&

BUDDHA
BOWL

DO NOT place primary logo on a busy background.

DO NOT change the logo into unspecified colors.

BUDDHA
BOWL

DO NOT outline any elements within the logo.

&

BUDDHA
BOWL

DO NOT resize any elements within the logo.

~

BUDDHA
BOWL
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TYPEFACES



05. Typefaces

These typefaces should be used in all of Buddha Bowl's communications to
represent a consistent visual identity. This includes promotional materials,

advertising, printed and digital collateral.

Primary Typeface Secondary Typeface

KYRIAL FONT FAMILY HIND FONT FAMILY

25
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05. Typefaces | Primary Typeface

Kyrial Display Pro is the primary typeface and logotype. This is the preferred face

for representing the brand and is available on Adobe Typekit. Kyrial provides a

variety of weights for primary headlines and body copy.

KYRIAL FONT FAMILY

ABCDEFGHIJKLMN
OPQRSTUVWXYZ
abcdefghijklmn

opqrstuvwxyz
0123456789

ABCDEFGHIJKLMN
OPQRSTUVWXYZ
abcdefghijklmn

opqrstuvwxyz
0123456789

ABCDEFGHIJKLMN
OPQRSTUVWXYZ
abcdefghijklmn

opqrstuvwxyz
0123456789

ABCDEFGHIJKLMN
OPQRSTUVWXYZ
abcdefghijklmn

opqgrstuvwxyz
0123456789

ABCDEFGHIJKLMN
OPOQRSTUVWXY/Z
abcdefghijklmn

Opgrstuvwxyz
0123456789
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05. Typefaces | Secondary Typeface

Hind is the secondary typeface. This face is accessible via Google fonts and is a
web-safe font. This typeface is approved for usage on Buddha Bowl's website
and any digital applications. However to preserve brand recognition, Kyrial

should be used whenever possible over Hind.

ABCDEFGHIJKLMN
OPQRSTUVWXYZ
abcdefghijkimn
opgrstuvwxyz
0123456789

ABCDEFGHIJKLMN
OPQRSTUVWXYZ
abcdefghijkimn
opqrstuvwxyz
0123456789

HIND FONT FAMILY

ABCDEFGHIJKLMN
OPQRSTUVWXYZ
abcdefghijklmn
opqrstuvwxyz
0123456789

ABCDEFGHIJKLMN
OPQRSTUVWXYZ
abcdefghijklmn
opqgrstuvwxyz
0123456789

ABCDEFGHIJKLMN
OPQRSTUVWXYZ
abcdefghijklmn
opqgrstuvwxyz
0123456789












GRAPHIC ELEMENTS
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07. Graphic Elements | Patterns & Illustrations

These sets of patterns can be used to further add more graphic appeal to any

branded application. These can be used in printed or in digital context, in any

format, opacity, and color treatment within Buddha Bowl's color palette.
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05. Iconography

These icons can be used throughout print and digital materials to
indicate whether a Buddha Bowl dish is vegetarian-friendly,

vegan-friendly, or gluten-free.

Vegetarian Gluten Free

Vegan






BUDDHA

BOWL

BUDDHA
BOWL




BUDDHA
BOWL




